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Man'’s relationship with man in terms of communication
of idea relies on recognition of symbol(s) mutually ac-
cepted as significant — this can occur wholly or in part on
the sensory or the intuitive plane, or any stage between.
The validity of the communication is accepted by the
recipient, more or less, according to his recognition of
the originators’ symbology on all or any plane.

Graphic media allows duplication of the original idea,
but often, the wish to communicate ideas precisely,
involves loss of significance of the media other than in its
suitability for duplication.

Impress, imprint, and incision are now seen as signi-
ficant in the communication of the medium, as symbol
alone, in the language of ideas. C. E. DRURY




